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Market Review

93% of All Homebuyers Get a Mortgage
55% of All Homebuyers are 25 - 44
84% of All Homebuyers Looked Online

70% of 18- 24 Year Olds Use a Social Networking Site

4% of All Homebuyers Who Went Online, Found Their Mortgage
Lender Online

5% of All Homebuyers Who Went Online, Applied for a Mortgage Online
77% of All Homebuyers Bought an Existing Home

18% of All Homebuyers Plan on Purchasing Another Home
w/in 2 Years

Average Distance From Residence to Home Purchased — 13 Miles
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Market Review — First Time Homebuyers
39% of All Purchases Are First Time Homebuyers
98% of First Time Homebuyers Get a Mortgage
74% of First Time Homebuyers Put Less Than 10% Down

45% of First Time Homebuyers Put No Money Down

60% of First Time Homebuyers are Under 35
84% of First Time Homebuyers Make Less Than $100,000
84% of First Time Homebuyers Used a Real Estate Agent

87% of First Time Homebuyers Looked Online

36% of First Time Homebuyers Expect to be in the Home Less
Than 5 Years

1 In Every 4 First Time Homebuyers Expect is Non-white

A

Genworth Financia S



Market Review — First Time Homebuyers

11% Unmarried 2% Other

Couples 51% Married

Couples
11% Single
Males

25% Single
Females
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Environmental Scan - Acton

Opportunities for Our Business Challenges for Our Business
The
\ Mortgage
Marketplace
Opportunities for Me Challenges for Me
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Which Customers Are
You Going to Go After?

All Of Them!!!
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Types of Borrowers

 Demographically Diverse < Poor Credit * Mixed Use

e Cash Rich * No Credit o Multi Unit

o Cash Poor  No Income * Single Wide

e First Time o Stated Income « Double Wide

e Second Time » Co-Signor » Self Employed
e Third Time... * Renter e Veterans

e |[nvestment o Cash Payer * Relo

 Long Term * Prior Bankruptcy e Equity Builder
o Short Term  Inheritance * Risk Taker

e Good Credit « Divorce e Condo

Expertise in Your Borrower Segment
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Borrower Segmentation

»
»

IMPROVE PROTECT

Profit / Volume

STRATEGIZE

(max) Effort (min)

A

. . V\pr
Genworth Financial &




Consumer Segmentation

hHOO"@ N Ews Back to Story - Help

Schwarzenegger camp uses consumer data AP rssociated Press

By MICHAEL . BLOOD, Associated Press Writer

~ “Using publicly available data, the Bush

-~ campaign in 2004 knew voters’ favorite vacation
s SPOts, religious leanings, the music and magazine
= they liked, the cars they drove.”

COn
operation

some strategists believe co

“It's not where they live, it's how they live," sal mpaign's deputy palitical directar.

The idea is an outgrowth of techniques that businesses have long used to find new customers. Using publicly available data, the
Bush campaign in 2004 knew voters' favorite vacation spots, religious leanings, the music and magazines they liked, the cars they
drave.
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Consumer Segmentation

Home

Fa| MlyBEesTS EGMENTS

Segment Look-up

| PRIZM NE

]

* PRIZM NE Segmentation System

01 Upper Crust
02 Blue Blood Estates

03 howvers & Shakers

04 oung Digerati
05 Country Squires
05 Wrinners Circle
07 Money & Brains
02 Executive Suites

09 Big Fish, Small Fond

10 Second City Elite

11 Zod's Country
12 Brite Lites, Li'l City

12 Upwward Bound
14 Mew Em Mests
15 Pools & P atios

16 Bohemian hdix

17 Beltway Boomers

18 Kids & Cul-de-Sacs

19 Home Sweet Home

20 Fast-Track Families

21 Gray Power

22 Woung Influentials
23 Greenbelt Sports
24 Up-and-Comers
25 Country Casuals

26 The Cosmopolitans

27 Widdleburg Managers

28 Traditional Times

28 American Dreams

20 Suburban Sprawl
21 Urban Achievers

22 Mew Homesteaders

23 Big Sky Families

24 W'hite Picket Fences

| Subscriber Login | ZIP Cade Look- u;.| Segment Look-Up mnmmmu | Learn More

|5ignll | FREE
nline Repart

Order By :

25 Boomtown Singles

26 Blue-Chip Blues
37 Maybern-wille
22 Simple Pleasures
29 Domestic Duos
g0 Close-In Couples
41 Sunset City Blues

42 Red, White & Blues

43 Heartlanders

44 Mew Beginnings

45 Blue Highways
A5 0ld Flaries

47 City Starups
42 voung & Rustic

49 American Classics

50 Kid Country, USA
51 Shotquns & Picdwps

Sagment ¥ Segment
Humber pf

52 Suburban Fionears

53 Mobility Blues
54 hulti-Culti Mosaic
85 Golden Ponds

S5 Crossroads Villagers

&7 0ld hdilltowns

83 Back Country Folks
59 Urban Elders

G0 Farl Bench Seniors

61 City Roots

G2 Hometown Retired
G632 Family Thrifts

G4 Bedrode America
55 Big City Blues

G LowRize Living

57 Unassigned
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Consumer Segmentation — By Zip Code

Segments Living In Your Area



Consumer Segmentation - Deeper






Smart Market Analysis
Utah MSAs

Smart Market data come from various sources, including J a.n U ary 2008

government publications, GSEs and other commercial
sources. Genworth Financial makes no representations or
warranties with respect to any data.

©2005 Genworth Financial, Inc. All rights reserved.
Company Confidential




Salt Lake City, UT MSA

Opportunity

Demographics

Households
Owners vs. Renters

Household
Income vs. Price

Opportunity

Owners Renters % Rent Median MSA Median | % At or Above
Income Home Price Area Median
Income
Total Population 249,396 101,884 29% $53,587 $203,300 50%
White 219,397 72,768 25% $56,592 $203,300 53%
African American 1,224 2,460 67% $39,055 $203,300 N/A
Hispanic 19,019 20,447 52% $37,141 $203,300 31%
Asian 5,429 3,176 37% $56,905 $203,300 52%

Source: U.S. Census Bureau, 2006 American Community Survey
NA: Not sufficient data

African American Hispanic
By Race # $ (000) % # $ (000) % # $ (000) % # $ ©000) | %
Conventional
Purchase 19,858 | 4,587,974 | 75.2 135 30,208 05 | 2,904 487,133 | 11.0 | 1,002 | 224,388 | 4.1
Re-Finance | 16,812 | 3,747,242 | 81.3 126 37,423 06 | 1,512 253,243 73 | 311 63,922 | 15
FHA 2,225 340,116 72.8 19 3,004 0.6 311 46,780 102 | 41 6,503 1.3
VA 255 47,741 78.5 6 1,115 1.8 19 3,714 5.8 3 632 0.9

Source: 2006 HMDA Data



Salt Lake City, UT MSA

oo lalelntIl M alele-1e]E 2004 2005 | 2006 2007 | 2008 2009 2010

Population (000) 1019.85 | 1046.68 | 1067.72 | 1083.44 | 1099.38 | 1114.02 | 1127.68
Singe Family Permits 6196.00 | 7128.00 | 6556.00 | 4632.69 | 2910.08 | 4349.62 | 4831.53
Existing Home Price ($Ths) 15751 | 17250 | 20365 | 227.98 | 22210 | 22955 | 237.30
Mortgage Originations ($MM) | 10148.64 | 12113.68 | 13288.21 | 13283.80 | 11313.37 | 12094.46 | 12616.71
Unemployment Rate 5.05 4.07 2.88 2.45 2.60 2.39 2.27
10635.00 | 11073.00 | 2714.00 | 415829 | 5805.21 | 6427.47 | 6854.00

Personal Bankruptcies

Source: Moody’s Economy.com




Logan, UT MSA

Households
Owners vs. Renters

Household Opportunity

Income vs. Price

Opportunity

Demographics

Owners Renters % Rent Median MSA Median | % At or Above
Income Home Price Area Median
Income
Total Population 23,496 11,991 34% $42 544 $156,000 50%
White 20,948 10,113 33% $43,334 $156,000 52%
African American N/A N/A N/A N/A $156,000 N/A
Hispanic 1,957 847 30% $40,519 $156,000 N/A
Asian 413 637 61% $41,673 $156,000 N/A

Source: U.S. Census Bureau, 2006 American Community Survey
NA: Not sufficient data

African American Hispanic
By Race # $ (000) % # $ (000) % # $ (000) % # $ ©000) | %
Conventional
Purchase 1,497 227,018 85.8 5 703 0.3 101 13,564 5.8 24 3,024 1.4
Re-Finance 1,044 172,139 86.9 4 587 0.3 51 6,299 4.2 9 1,691 0.7
FHA 366 45,901 90.8 1 157 0.2 27 3,619 6.7 2 282 0.5
VA 26 4,322 83.9 0 0 0.0 0 0 0.0 0 0 0.0

Source: 2006 HMDA Data



Logan, UT MSA

oo lalelntIl M alele-1e]E 2004 2005 | 2006 2007 | 2008 2009 2010

Population (OOO) 108.94 110.77 111.16 112.39 114.13 115.67 117.05
Singe Fam"y Permits 949.00 960.00 815.00 722.18 376.09 545.38 601.62
Existing Home Price ($Ths) 133.77 141.61 143.23 145.24 141.58 151.04 162.01

Mortgage Originations ($M M) 526.92 547.89 460.51 492.22 439.04 488.11 527.65

Unemp|oyment Rate 3.64 3.26 2.39 2.11 2.26 2.08 1.99

Personal Bankruptcies 44800 | 536.00 | 140.00 | 24278 | 34255 | 380.35 | 407.08

Source: Moody’s Economy.com



Ogden-Clearfield, UT MSA

Households
Owners vs. Renters

Household
Income vs. Price

Opportunity

Opportunity

Demographics

Owners Renters % Rent Median MSA Median | % At or Above
Income Home Price Area Median
Income
Total Population 121,405 37,443 24% $55,839 $173,200 50%
White 109,566 29,800 21% $58,026 $173,200 52%
African American 1,094 820 43% $39,102 $173,200 N/A
Hispanic 7,478 5,558 43% $36,552 $173,200 27%
Asian 1,547 473 23% $53,015 $173,200 N/A

Source: U.S. Census Bureau, 2006 American Community Survey

NA: Not sufficient data

African American Hispanic
By Race # $ (000) % # $ (000) % # $ (000) % $ ©000) | %
Conventional
Purchase 9,531 1,669,471 | 80.3 98 15,621 0.8 888 128,462 75 | 203 35,416 | 1.7
Re-Finance | 6,865 1,274,338 | 85.7 62 9,854 0.8 403 56,784 5.0 70 10,282 | 0.9
FHA 1,540 209,049 77.6 16 2,318 0.8 151 20,237 7.6 14 2,072 0.7
VA 548 104,205 77.8 16 2,782 2.3 40 6,680 5.7 5 1,022 0.7

Source: 2006 HMDA Data



Ogden-Clearfield, UT MSA

oo lalelntIl M alele-1e]E 2004 2005 | 2006 2007 | 2008 2009 2010

Population (000) 477.26 | 486.43 | 497.64 | 50521 | 512.90 | 519.69 | 526.25
Singe Family Permits 4171.00 | 4639.00 | 4529.00 | 3081.61 | 1726.20 | 2781.04 | 3117.97
Existing Home Price ($Ths) 144.85 | 151.76 | 162.14 | 17085 | 167.71 | 17752 | 188.21
Mortgage Originations ($MM) | 397862 | 4346.76 | 4424.88 | 4219.92 | 3653.95 | 3988.68 | 4252.61
Unemployment Rate 5.03 4.26 3.07 2.75 2.97 2.73 2.59
4464.00 | 4881.00 | 1165.00 | 2011.94 | 2854.76 | 3164.95 | 3377.14

Personal Bankruptcies

Source: Moody’s Economy.com




Provo-Orem, UT MSA

Demographics

Households
Owners vs. Renters

Opportunity

Household
Income vs. Price

Opportunity

Owners Renters % Rent Median MSA Median | % At or Above
Income Home Price Area Median
Income
Total Population 89,299 41,159 32% $50,583 $205,700 50%
White 82,476 33,945 29% $52,521 $205,700 53%
African American 329 290 47% N/A $205,700 N/A
Hispanic 4,240 4 467 51% $37,050 $205,700 30%
Asian 827 879 52% $41,793 $205,700 N/A

Source: U.S. Census Bureau, 2006 American Community Survey

NA: Not sufficient data

African American Hispanic
By Race # $ (000) % # $ (000) % # $ (000) % # $ ©000) | %
Conventional
Purchase 9,903 1,967,268 | 80.6 31 6,286 03 | 1101 186,938 9.0 229 42,040 | 1.9
Re-Finance | 6,583 1,476,670 | 86.3 14 3,753 0.2 385 69,764 5.0 52 12,283 | 0.7
FHA 1,144 168,465 79.1 2 314 0.1 97 15,398 6.7 7 1,105 0.5
VA 123 24,761 86.6 0 0 0.0 4 986 2.8 0 0 0.0

Source: 2006 HMDA Data



Provo-Orem, UT MSA

oo lalelntIl M alele-1e]E 2004 2005 | 2006 2007 | 2008 2009 2010

Population (000) 44311 | 461.02 | 47418 | 48215 | 490.25 | 497.59 | 504.51
Singe Family Permits 3602.00 | 4691.00 | 5465.00 | 4020.76 | 2155.73 | 3304.20 | 3706.58
Existing Home Price ($Ths) 161.43 | 16858 | 186.44 | 19945 | 19423 | 202.79 | 212.19
Mortgage Originations ($MM) | 3802.95 | 420850 | 4687.21 | 4712.62 | 408359 | 4403.21 | 4641.66
Unemployment Rate 4.80 3.97 2.81 2.38 2.55 2.34 2.22
2643.00 | 2870.00 | 706.00 | 1108.86 | 1562.52 | 1731.14 | 1842.89

Personal Bankruptcies

Source: Moody’s Economy.com




St. George, UT MSA

Demog raphics Households Opportunity Household Opportunity

Owners vs. Renters Income vs. Price

Owners Renters % Rent Median MSA Median | % At or Above

Income Home Price Area Median
Income

Total Population 31,660 12,312 28% $45,998 $244,900 50%
White 29,953 10,628 26% $46,118 $244,900 50%
African American N/A N/A N/A N/A $244.,900 N/A
Hispanic 1,038 1,299 56% $39,228 $244,900 N/A
Asian N/A N/A N/A N/A $244,900 N/A

Source: U.S. Census Bureau, 2006 American Community Survey
NA: Not sufficient data

African American Hispanic
By Race # $ (000) % # $ (000) % # $ (000) % # $ ©000) | %
Conventional
Purchase 3,062 747,052 83.1 13 4,888 0.4 312 66,040 8.5 54 14,416 | 15
Re-Finance | 3,244 786,089 87.2 8 2,259 0.2 175 37,729 4.7 23 5,486 0.6
FHA 145 22,233 85.3 0 0 0.0 9 1,361 5.3 1 147 0.6
VA 12 2,245 63.2 2 520 10.5 2 460 10.5 0 0 0.0

Source: 2006 HMDA Data



St. George, UT MSA

oo lalelntIl M alele-1e]E 2004 2005 | 2006 2007 | 2008 2009 2010

Population (000) 11048 | 11919 | 12631 | 131.13 | 13509 | 138.76 | 142.94
Singe Family Permits 3312.00 | 3563.00 | 2078.00 | 1667.22 | 766.43 | 1702.03 | 2171.50
Existing Home Price ($Ths) 157.49 | 201.69 | 23493 | 21991 | 20015 | 20412 | 212.87
Mortgage Originations ($MM) | 132379 | 2133.07 | 1883.40 | 170459 | 141505 | 1464.28 | 1523.66
Unemployment Rate 4.86 4.11 2.89 2.48 2.65 2.40 2.24
744.00 | 70400 | 137.00 | 209.83 | 29514 | 32258 | 338.01

Personal Bankruptcies

Source: Moody’s Economy.com




Consumer Perception
Where Are They Getting Their Information?

Family and Friends

30%

I 1 4%
Mortgage Lender

Internet

Real Estate Agent
Financial Advisor
Newspaper / Mag. Article
Radio / TV Program
Other

First Time Homebuyers Repeat Homebuyers

Sources Vary Based on Consumer Experience



Home Ownership Attitudes

Prefer to Seek Advice of Professionals
Concerned About Making Ends Meet Month-To-Month
Saving Money to Purchase a Home is Extremely Difficult

Plan to Live in My Current Home for a Long Period of Time
Have a lot of Confidence in My Long-Term Financial Health

My Home is the Most Important Investment | am Likely to Make

Very Concerned About Job Loss and Being Able to Pay the Mortgage

Have Long-term Financial Plan for Retirement that | am Working Toward

Very Concerned About Unexpected Expense Impacting My Ability to Pay Mtg.
Building Equity in My Home is the Most Significant Part of My Long-Term Plan
Plan to Purchase Several Homes over My Life In Order to Maximize Equity/Wealth

Plan to Use Equity in My Home to Make Improvements or Other Lg Purchases in the
Future



Home Ownership Attitudes

My Home is the Most Important Investment | am Likely to Make s

Have Long-term Financial Plan for Retirement that | am Working Toward s
Plan to Live in My Current Home for a Long Period of Time I

Saving Money to Purchase a Home is Extremely Difficult e
Have a lot of Confidence in My Long-Term Financial Health

Building Equity in My Home is the Most Significant Part of My Long- .
Term Plan

Prefer to Seek Advice of Professionals I

Very Concerned About Unexpected Expense Impacting My Ability to Pay s
Mtg.

Concerned About Making Ends Meet Month-To-Month

Plan to Purchase Several Homes over My Life In Order to Maximize pue
Equity/Wealth

Plan to Use Equity in My Home to Make Improvements or Other Ly pus
Purchases in the Future

Very Concerned About Job Loss and Being Able to Pay the Mortgage pums

75%

74%

71%

67%

62%

61%

57%

54%

54%

54%

52%

45%



Mortgage Feature Ratings

Lower Interest Rate N 75%

Fixed Interest Rate —— 74%

Does Not Have Balloon Payment Hmmmmm 71%

No or Minimal Loan Pre-payment Penalties I——m 67%
Lowest or No Closing Costs Hmmmm— 62%

Is Tax Deductible E—— 61%

Simple Monthly Payment Process I 57%

Is Easy to Pay Off or Refinance the Loan s 54%
Minimizes Monthly Mortgage Payments Hmmmmmm 54%

Has an Easy Mortgage Closing Process Hmmmm 54%
Simple and Easy to Understand Loan Structure FEmmmmmm 52%
Minimizes Expenses Over the Life of the Loan I 45%
Simple and Easy Application Paperwork I 44%

Fast and Easy Loan Pre-Qualification Process s 43%
Is Easy to Qualify For I 40%

Builds Equity Fast I 39%

Easy to Get Additional Loans on Your Home’s Equity FEmms 24%

Interest Rates Are Most Important Mortgage Feature



